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ABSTRACT 

Various types of alcohols are consumed in Nigeria. These alcoholic beverages range 
from beer, wine and spirit categories. Several health, social and economic effects are 
associated with alcohol consumption. The severity of these effects depends on the 
patterns of alcohol consumption. Different alcoholic drinking spots are available in the 
area. The objectives of the study were to determine alcohol beverage preference of the 
consumers; identify factor that influence the choice of alcoholic beverage types; 
determine the frequency of alcohol consumption and determine the volume of alcohol 
consumption. One hundred and twenty farmer heads of households were used for the 
study. Data from the study was analysed using frequency and percentage. The findings 
show that all the respondents (100%) stated that palm wine, larger beer/stout and local 
gin respectively were available in the area while about 50.0% of the respondents 
preferred palm wine. Only about 1.7% preferred burukutu. It was also found that 
majority (52.5%) of the consumers are frequents consumers of alcoholic beverages. 
From all the alcoholic beverages considered, except butukutu, it was found that majority 
of the consumers are heavy consumers (75.0% of the consumers is for palm wine; 58.3% 
for beer/stout; 60.0% for local gin). In conclusion, there is the availability of many 
alcoholic beverage types among which palm wine is the preferred type. Frequent alcohol 
consumers are available in the area but binge or episodic heavy drinking predominates. 
It is therefore recommended that taxation on alcoholic beverages should be made 
exorbitant and that regulations on the sale of alcohol and liquor outlet density and 
locations should be strengthened. In addition, education and life-skills programme 
should be organized from time to time in the rural areas.  

 
INTRODUCTION      
Alcohol had been widely consumed since prehistoric times by man as a component of the standard diet, for 
hygienic or medical reasons, for its relaxant and euphoric effects, recreational purpose, artistic inspiration, as 
aphrodisiacs and for other reasons (http://ess.whipnet/ethanol. history/index.htm).   
In Nigeria various types of alcohols are consumed. They range from beer, wine and spirit categories. Some of 
the alcohols are traditionally produced at the local level. The traditionally produced alcohols include palm 
wine, burukutu, pito, and ogogoro. These types of alcoholic beverages produced locally are produced in 
different sections of the country and beyond (Obot, 2000). 
Several health, social and economic effects of alcohol consumption are well documented and witnessed all 
over the world. Regular alcohol abuse can lead to a multitude of chronic diseases, whereas sporadic excessive 
drinking (binge drinking) is held responsible for acute adverse effects such as accidents, injuries, violence and 
risk behaviour. A link between alcohols and the spread of AIDS has been broadly documented, for example 
in the WHO resolution of public health problems caused by harmful use of alcohol of May, 2004. According 
to the report (WHO, 2004) alcohol consumption leads to a higher probability of unprotected sex and therefore 
to a higher risk of HIV infection. The report further stated that most known chronic diseases attributable to 
alcohol are diseases of the liver and heart. It is a common observation that there is increase in alcohol beverage 
drinking spots in various communities in Enugu north senatorial zone of Enugu state. The operators of these 
drinking spots are increasingly being patronized by alcoholic beverage consumers. Many of the alcoholic 
beverage consumers have formed the habits of going to these spots on daily basis.  
Alcoholic beverage consumption patterns vary considerably among different countries and even among ethnic 
groups within the same country. These variations in drinking patterns according to Bennett, Janca, Grant, and 
Sartorius (2004) include for example, the types of beverage consumed preferentially, occasions on which 
consumption typically occur, drinking levels that are considered moral and population subgroups for whom 
drinking is considered acceptable.   
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Oshodin (1999) stated that in Ibadan area of Nigeria, the most commonly consumed alcoholic beverages are 
palm wine, which is produced from the sap of the palm tree and has an alcohol content of 3 – 6 percent and 
beer. He continued to state that another typical alcoholic beverage consumed in that region is burukutu which 
is fermented from guinea corn and also ranges in alcohol content from 3 – 6%. Throughout Nigeria native gin 
distilled from palm wine is popular.  
Obot (2000) stated that before the arrival of western factory – made drinks, alcohol consumption was limited 
to a variety of beverages produced from palm trees and food grains. He further stated that bear has become 
the most popular drink in the country, but traditional beverages (palm wine, burukutu, ogogoro, pito) are still 
widely consumed in both rural and urban areas. In the study of the substances use among women in the rural 
communities of Akwa Ibom state, Nigeria, John and Udofia (2001) discovered that alcohol in form of native 
gin (a distillate of palm wine) was the most commonly used substance. National preferences for certain types 
of drink vary greatly. For instance beer is preferred in several European and African countries, wine is 
preferred in the wine producing countries of Europe and spirits are preferred in the Eastern Europe, Asia and 
some Island states. However, consumers are increasingly opening up to beverages other than those produced 
in their country (http://www.greenfacts.org/en/ alcohol retrieved 30/1/08). It was further discovered from the 
same website  that traditionally made local beverages are very popular, particularly in Africa as they tend to 
be cheaper than factory made drinks. These traditional beverages however have a lower alcohol content. These 
traditional beverages are mostly included in category of wine and fermented beverages (WHO, 2004). 
According to WHO (2004), alcohol beverage preference of a particular area depends on the type of alcoholic 
beverages produced in an area. Contrary to this view, Green facts (2006) stated that alcoholic beverage 
preferences of an area are no longer dependent on the type of alcoholic beverages produced in an area due to 
increasing importation of beverages other than those produced in the area or country. In developing countries, 
traditional home made beverages are likely to be cheaper than factory made branded beverages, thus ensuring 
their continuing popularity, especially among poorer population groups (Ellison, 2005). He further stated that 
in some countries as Namibia, home brewed beverages are the main source of alcohol.  
Ellison (2005) again recognized two related components of drinking patterns as binge drinking and frequency 
of drinking. Mukamal, Maclure, Muller and Mittleman (2005) reported that binge drinking corresponds to 
consumption of 3 or more drinks within 1 to 2 hours. WHO (2004) reported 3 related patterns of drinking. The 
report described those patterns of drinking as: (a) heavy drinking (b) heavy episodic drinking (binge drinking) 
and (c) alcohol dependent (d) moderate drinking  
Heavy drinking the report continued is a drinking pattern that goes beyond what is considered moderate or 
socially acceptable. Heavy episodic drinking (binge drinking) refers to drinking occasions that lead to 
drunkenness.  
Individuals are alcohol dependent when obtaining and consuming alcohol takes priority over many other 
aspects of their lives that they previously considered more important. Research has shown that heavy drinking 
seems to be the norm among those who drink any type of alcohol.  
Grant and Litvak (2004) opined that pattern of drinking is what best predicts whether consumers will 
experience positive or negative consequences of their alcohol consumption. According to them what is 
important is how a person drinks. Another group of people who belong to a different pattern of alcohol 
consumption are the abstainers. To many people the word abstainer means someone who drinks no alcohol. 
To others, including many researchers, the term may encompass more than non drinkers including some people 
who drink a bit.  

 
OBJECTIVES OF THE STUDY  
The broad objective of the study was to assess the patterns of alcohol consumption among Igbo farmers with 
particular reference to rural farmers of Enugu North senatorial zone of Enugu state, Nigeria.  
The specific objectives were to: 
 determine the alcohol beverage preference of the consumers;  
 identify the factors that influence their choice of alcoholic beverage types;  
 determine the frequency of alcohol consumption and 
 determine the volume of alcohol consumption.  
 
METHODOLOGY  
The study was carried out in Enugu North senatorial zone of Enugu state. Enugu north senatorial zone is made 
up of Nsukka, Udenu, Igbo-eze north, Igboeze south, Igbo-etiti and uzo Uwani local government areas.  
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The zone lies within latitude 6o45N and 7oN and longitude 7o 12.5’E and 7.36oE (Ezike, 1998). The population 
of the zone according to NPC (2006) was 1,167753 comprising 525420 males and 642333 females. Enugu 
north agricultural zone is characterized by two major seasons-the rainy season and the dry season. It has an 
average annual rainfall of 1600 – 2000 mm that takes off from March or April and the temperature range of 
21oc – 33oc (Abugu, 2008). 
The primary occupation is farming but some of the people engage in non agricultural occupations such as 
petty trading, catering enterprises, bicycle and motorcycle repairing, hair dressing and civil service. Different 
alcoholic beverages exist in the area. Some of these alcoholic beverages are locally produced while some are 
brought to the area from different places and factories and sold to consumers. The population for the study 
comprised all heads of household farmers in the zone. Multistage random sampling procedure was employed 
in the selection of respondents. The first stage involved the selection of Local Government Areas (LGA). 
Three LGAs were selected using simple random sampling. 
From each selected LGA, two town communities were selected by simple random sampling giving a total of 
six town communities. From each town community, two village communities were selected using simple 
random sampling. A list of heads of household farmers was complied in each of the selected villages.  
In each of the village communities, four informants were selected. The list of heads of household farmers was 
presented to the informants to identify and categorize them into alcohol consuming and non alcohol consuming 
heads of households. 
From the alcohol consuming heads of household farmers category, ten alcohol consuming heads of household 
farmers were randomly selected by simple random sampling. This gave a total of one hundred and twenty 
alcohol consuming heads of household farmers. The number of household head farmers that consume a 
particular alcoholic beverage type was used in analysing the volume of the particular beverage type consumed.  
Note that a standard bottle of beer in Nigeria is 60cl but in most other countries of the world, a bottle of beer 
is 30cl, so for this paper a bottle of beer refers to 30cl other local alcohol beverage drinks do not have standard 
measures but the volume of cup used in serving them were measured in ml.   
 
DATA COLLECTION / ANALYSIS  
Primary data were collected by the use of structured interview schedule which was developed by the 
researcher. Data from the study was analyzed using frequency and percentage.  
 
RESULTS AND DISCUSSION  
 
Alcohol beverage availability and preference  
All the respondents (100.0%) (Table 1) stated that palm wine, larger beer/stout and local gin, respectively 
were available in the area. About 42% and 90% of the respondents were aware of the availability of burukutu 
and other hot drinks, respectively.  
Entries in Table 1 also show that 50.0% of the alcohol consumers preferred palm wine while 25.0% preferred 
beer/stout. Local gin/other hot drinks were preferred by 10.8% of the alcohol consumers while 1.7% preferred 
burukutu. The remaining 12.5% of alcohol consumers had no preference of any alcoholic beverage but 
consumed any available alcoholic beverages. From the table it can be inferred that half of the alcohol 
consumers prefer palm wine. This may be as a result of its being produced by the people, and also as a result 
of other socio cultural variables.  
 
Table 1: Distribution off Respondents’ according to awareness of alcoholic beverage availability and 
   preferred alcoholic beverages   
Alcoholic beverage    

Frequency (N = 120)   %  
Awarenes of beverage availability  
Palm wine       120     100 
Larger beer/stout       120     100 
Local gin       120     100 
Burukutu          50     41.7 
Other ho drinks        109     89.2 
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Preferred alcoholic beverage  
Palm wine        60     50.0 
Larger beer/stout       20     25.0 

 
 
Local gin/other hot drinks      13     10.8 
Burukutu          2     1.7 
Any available type of  
Alcoholic beverages       15     12.5 
 
Factors that influence choice of alcoholic beverages   
Results in table 2 show that majority (53.3%) of alcohol consumers indicates that availability of alcohol 
beverages influenced their choice of alcoholic beverages while only (16.7%) indicated that advertisement 
influenced their choice. The proportion of respondents (16.7%) choosing advertisement as a factor influencing 
their choice of alcoholic beverage types shows that alcoholic beverage advertisement may not reach most of 
the rural communities as to have significant influence on the choice of alcohol beverage types. 
 
Table 2: Distribution of respondents according to factors that influence choice of alcoholic beverages 

        Frequency  % 
 
cost       56   46.7 
taste       30   25.0 
availability      64   53.3 
ability to produce the beverage type   60   50.0 
advertisement      20   16.7 
for prestige      52   43.3 
good for the body     40   33.3 
 
*Multiple responses       
 
Frequency of consumption of alcohol beverage types in the last 12 months 
Entries in Table 3 show that 18.3% and 29.2% of respondents consumed alcohol 2-3 days in a week and 
everyday of the week, respectively. About 23.0% and 17.0% of the respondents consumed alcohol 4-6 days 
in a week and 2-3 days in a month respectively while 8.3% and 4.2% consumed alcohol once in a week and 
once a month, respectively. This shows that most of the consumers (52.5%) are frequent consumers of 
alcoholic beverages. Frequent consumption of alcohol may lead to sickness absence from farm duties and this 
may lead to lowered productivity. Frequent consumption of alcohol may also lead to reduced income of the 
farmers which can result to lower investment in agriculture.     

 
Table 3: Distribution of respondents based on the frequency of consuming any type of alcohol in the last 
12 months  

     Frequency (N= 120)                 % 
 Every day of the week    35   29.2 
4-6 days in a week    28   23.3 
2-3 days in a week    22   18.3 
1 day in a week     10   8.3 
2-3 days in a month    20   16.7 
Once a month     5   4.2 
 
Volume of palm wine consumed on a typical day  
Entries in Table 4 show that 36.0% of the respondents consumed 2200 – 2799ml of palm wine while about 
4.8% consumed 3400 – 3999ml (Table 7). The mean volume of palm wine consumption on a typical day was 
2141.3ml (SD = 734.9). From the table it can be deduced that majority of the palm wine consumers (75.0%) 
are heavy consumers and could be regarded as binge consumers. Binge drinking may lead to alcohol induced 
sickness which may have negative effect on agricultural productivity.   
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Volume of beer/stout consumed on a typical day 
Results in table 4 show that 33.3% of the respondents consumed 2400 – 3299ml of beer/stout while 6.7% of 
the respondents consumed 5100 – 5099ml of beer/stout. From the table, it can be inferred that up to 58.3% of 
the respondents drink 2400ml of beer/stout and above and therefore can be classified as binge drinkers in 
accordance with Yang, Lynch, Kaghunathan, et al’s (2007) report. This implies that most of the consumers 
drink harmfully and this may lead to sickness, absence from farm work and high expenditure in alcohol leading 
to poor investment in farming.   

 
Volume of local gin (ogogoro) consumed on a typical day  
Entries in table 4 further show that 26.7% of the respondents consumed 250-349ml of local gin (Ogogoro). 
Only 6.8% of the respondent consumed 550-649ml of local gin (Ogogoro). It can be deduced that about 60.0% 
are heavy consumers of local gin and this may be as a result of its low cost compared with other alcoholic 
beverages and also as a result of availability of the beverage type. As more than half of the consumers are 
heavy consumers many of them may not engage in profitable agricultural activities as a result of work place 
accident, illness, traffic accidents and high expenditure in purchasing alcohol. Interactions with local gin 
consumers reveal that a lot of them know that what they drink is not the normal fermented raffia palm wine, 
but industrial ethanol which may have harmful health implications.        

 
Volume of burukutu consumed  
Results in table 4 show that 500–1499 ml of burukutu were consumed by 40.0% of the respondents while 
30.0% of the consumers consumed 1500–2499 ml of burukutu. Twenty percent of burukutu consumers take 
up to 2500-3499 ml of burukutu while 10.0% of burukutu consumers consumed 3500–4499 ml of burukutu. 
The low consumption of burukutu may be as a result of the fact that it may not be available in most 
communities and are not produced in the area. It is noted that availability and ability to produce alcoholic 
beverages are among factor that influenced choice of alcoholic beverage as indicated in table 5. Consumption 
of burukutu may not have much effect on agricultural activities due to the low proportion of the respondents 
generally that consume burukutu.   
 
Table 4: Distribution of respondence based on the volume of alcoholic beverages consumed on a typical 
day 
 Volume (ml)                Frequency (N= 84)      %               M             SD 
Palmwine 
 
2141.3       734.9 
400 – 999    8   9.5 
1000 – 1599    13   15.5 
1600 – 2199    20   23.8 
2200 – 2799    30   35.7 
2800 – 3399      9   10.7 
3400 – 3999      4   4.8 
Larger beer / stout  
1-2 bottles    12   20.0 
13-4 bottles   13   21.7 
5-6 bottles   20   33.3 
7-8 bottles   6   10.0 
9-10 bottles   5   8.3 
11-12 bottles   4   6.7 
Local Gin (Ogogoro) 
50-149     8   17.8 
150-249   10   22.2 
250-349   12   26.7 
350-449   8   17.8 
450-549   4   8.9 
550-649   3   6.7 
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Burukutu 
500-1499   4   40.0 
1500-2499   3   30.0 
2500-3499   2   20.0 
3500-4499   1   10.0 
   
NB: 1 bottle of beer/stout is equivalent to 30cl. 
 
CONCLUSION  
 There is the availability of many alcoholic beverage types among which palm wine is the preferred type. 
 Frequent alcohol consumers were available in the area, but binge or episodic heavy drinking predominates.  
 
RECOMMENDATION   
 Taxation on alcoholic beverages should be made exorbitant to make the product more costly and 
 unaffordable to many consumers.  
 Education and life-skills programmes should be organized from time to time in the rural areas.  
 Regulations on the sale of alcohol and liquor outlet density and locations should be strengthened.    
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